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By WFSC President Karen Weigt 

I 
n accordance with WFSC bylaws, 
the president is required to either 
reinstate or change existing presi-

dential appointments within 60 days of 

taking office. Since my presidential 
term began July 1, 2013, I’m now an-
nouncing that I have officially com-

pleted these appointments.  

Let’s take a look at all the various WFSC committees, 
special projects coordinators, and position appointees 
that keep our federation moving forward. They all 

deserve our thanks and support for the jobs they do. 

American Philatelic Society Rep: Al Vick – Handle 

WFSC chapter membership matters. 

American Topical Association Rep: Mel Graffenius  

– Handle WFSC chapter membership matters. 

Corporate Registered Agent: Al Vick – Ensure that 

annual WFSC incorporation reports are filed. 

Finance Committee: Chrmn. Al Vick, Paul T. 

Schroeder and Charles Shoemaker – Maintain in-
ventory control, prepare annual budgets, review pro-
ject and newsletter budgets, and make financial rec-

ommendations to the WFSC Executive Board. 

Publicity and Public Relations Committee: Chrmn. 
MaryAnn Bowman, Ken Grant and Maurice Woz-

niak – Promote a positive and upfront image of the 

WFSC through a variety of means. 

Judging Committee: Chrmn. Rob Henak and Tim 

Wait – Maintain a listing of WFSC judges and ap-
prentices, provide judges and judging guidelines for 
local WFSC member club shows,  recruit and train 

new judges, and provide awards criteria and current 

judging sheets. 

Wisconsin Stamp Suggestion Committee: Paul T. 
Schroeder – When deemed necessary, prepare letters 
of opinion to the U.S Postal Service, research poten-
tial Wisconsin-related stamp subjects, submit corre-
spondence to various officials (including the Citizens’ 

Stamp Advisory Committee) to promote Wisconsin-

related U.S. Postal Service issues. 

Bylaws Committee: Chrmn. Paul T. Schroeder and 
Nancy Warner –  Periodically review existing bylaws 
and standing rules, recommend amendments to reflect 
changing times and functions of the WFSC, and con-

sider suggested amendments made by others. 

Awards Chairman: John Fagan – Maintain awards 
inventory, prepare awards and ensure that they are 

properly distributed. 

Committee on Exhibitions: Chrmn. John Paré,  

Larry Glenzer, and Bob Voss – Serve as counsel       
to WISCOPEX host clubs and periodically review    
and update the Rules for Annual Exhibitions (BLUE 

BOOK). 

Nominating Committee: Chrmn. Brian J. Liedtke, 
Maurice Wozniak and Greg Schmidt – Canvass 
WFSC clubs for qualified candidates for the offices  

of president, vice president, secretary, and treasurer. 

Hall of Fame:  

 Committee: Chrmn. Robert Mather, Maurice 

 Wozniak and Dan Undersander – Publicize the 
 WFSC Wisconsin Philatelic Hall of Fame, seek 
 and screen nominations, and ensure that Hall of 
 Fame functions and formal inductions are handled 

 in an orderly and respectable fashion. 

 Permanent Record Book: Karen Weigt – House 

 and keep the book up to date. 

Historian: John Paré – Gather and maintain the his-

torical files and WFSC memorabilia. 

Webmaster: Steve Kluskens – Maintain the WFSC 

website. 

Newsletter:  

 Editor: Aimée Devine – Produce Across the 

 Fence Post. 

 Ad Manager: Dave Carney – Solicit ads and 

 handle associated monetary matters. 

 Show Calendar and Registry: Karen Weigt – 

 Serve as contact for club show dates. 

 Distributor: Myra Reilly (with help from Bert 

 Hart and Charles Shoemaker) – Perform all        
 tasks involved with mailing each issue of ATFP    

 to the WFSC membership. 

 Editorial Advisory Council: Chrmn. Aimée 

 Devine, MaryAnn Bowman and Ken Grant – 

 Serve as counsel to the editor. 

Show/Bourse/Meeting Info Flier: Karen Weigt – 

Gather information and produce the annual flier. 

Speakers Bureau Coordinator: Karen Weigt – 
Maintain and promote a listing of speakers willing    

to present a program at local club meetings. 

WISCOPEX 2014 Show Chairman/Committee:   

To be or not to be -- stay tuned.  

WFSC StampShow         WFSC StampShow         WFSC StampShow         

Exhibit WinnersExhibit WinnersExhibit Winners   

A WFSC Executive Board meeting will 

be held October 26th                                     

at TOSAPEX at 10 a.m.  

Everyone is invited to attend! 

Open Competition 

Grand and Gold - U.S. Civil War 

Documentary Stamp Taxes 1862–

1872,  by Timothy G. Wait 

Best Revenue Division and Gold - 

U.S. Civil War Documentary Stamp 

Taxes 1862–1872, by Timothy G. 

Wait 

Gold - Great Lakes Passenger 

Steamers of Old - Travel in Bygone 

Days (1880’s - 1930’s), by Roland 

Essig 

Gold - Libraries in19th Century 

America, by Larry Nix 

Gold- Nicaraguan Railway Ticket-

based Provisional Stamps and 

Uses, by Neal B. West                                                                       

Vermeil - Happy Holidays:             

A Deltiologic Journey Through   

the Latvian  Calendar, by Larry 

Huebner                                                         

 Single Frame Competition 

Gold - Portage (City) Wisconsin 

Postal History, by Neal B. West 

 

Congratulations! 
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Your input into Across the Fence Post is not only     

important on a regular basis, but is also urgently 

needed. Please consider writing a letter to the  

editor, a feature, or even a caption for your 

favorite cover or philatelic item. The November 

issue will be called, “Thanks for the Memories.”  

Maybe you have a favorite philatelic memory 

you’d like to share. If so, that deadline is 

10/15/13. Please send submissions to:  

Editor Aimée Devine 

(spanishmoss72@sbcglobal.net) or               

2111 E. Luther Rd., Janesville, WI 53545   

Wisconsin Federation of Stamp Clubs Officers 
PRESIDENT: 

Karen Weigt              

4184 Rose Ct.             

Middleton, WI 53562 

kweigt@tds.net 

VICE PRESIDENT: 

Michael Mules                          

P.O. Box 267               

Mukwonago, WI 53149                       

pnc5dealer@gmail.com 

SECRETARY: 

Ken Grant 

E11960 Kessler Rd.      

Baraboo, WI 53913      

kenneth.grant@uwc.edu 

TREASURER: 

Allen E. Vick 

2090 River Estate Lane 

Stoughton, WI 53589 

Norskelodge@aol.com 

VP YOUTH DIVISION: 

MaryAnn Bowman      

P.O. Box 1451       

Waukesha, WI 53187  

maryann15b@mac.com 

 

 

 

 

 

 

NE REGION VP: 

Maurice D. Wozniak 

mwoz@live.com                                                            

-Bay de Noc Stamp & Coin Club 

-Green Bay Philatelic Society 

-Northwoods Philatelic Society 

-Oshkosh Philatelic Society 

-Outagamie Philatelic Society 

-Wisconsin Postal History Society 

EAST CENTRAL REGION VP: 

Darren Mueller 

darren.mueller@juno.com 

-Fond du Lac Stamp Club 

-Kettle Moraine Coin & Stamp 

 Club                                                                                                                                                                                            
-Manitowoc Philatelic Society 

-Sheboygan Stamp Club 

SW REGION VP: 

John Paré 

pare16@mhtc.net 

-Badger Stamp Club 

-Baraboo Stamp Club 

-Janesville Stamp Club 

-Monroe Stamp & Postcard Club 

 

 

 

SOUTH CENTRAL REGION VP: 

Vacant 

SE REGION VP: 

Art Schmitz 

 pescador@milwpc.com 

-American Air Mail Society            
(Billy Mitchell Chapter) 

-American Topical Association        
(Chapter 5) 

-Germany Philatelic Society                                            
(Chapter 18)                                 

-Italian American  Stamp Club 

-Milwaukee Philatelic Society                                           

-North Shore Philatelic Society  
(Milwaukee)                                 

-Northwestern Mutual Stamp Club 

-Waukesha Country Philatelic Society                                          

-Wauwatosa Philatelic Society 

CENTRAL REGION VP: 

Mike Sagstetter 

msagstetter@charter.net 

-Central Wisconsin Stamp Club 

-Chippewa Valley Stamp Club 

-Lakeland Stamp & Coin Club 

-Wisconsin Valley Philatelic Society 

  

     Across the Fence Post is the official publication of the Wiscon-

sin Federation of Stamp Clubs, Inc., a 501(c)3 non-profit organiza-

tion.  WFSC also is a life member of the APS (since 1953). For 

more information about WFSC, please visit the website, 

www.wfscstamps.org.  

 ATFP is published monthly September through April, and 

every other month May through August (10 issues per year).  

News of Wisconsin collectors, club news and other gratis original 

philatelic features are welcomed. The editor accepts submissions 

in any format, but prefers email if possible. The editor reserves 

the right to make editorial changes to submitted copy.   

 Material appearing  in ATFP not carrying an individual copy-

right  notice may be reproduced only by not-for-profit organiza-

tions, provided the author(s) and ATFP receive credit or attribu-

tion. All materials carrying an individual copyright notice are the 

sole property of the author(s).         

 Unless explicitly stated by an officer in conjunction with 

official WFSC business, opinions expressed by the editor or 

individual authors are not necessarily endorsed by the WFSC.

 Submission deadlines for editorial and advertising materials 

are the 1st of the month preceding month of publication          

(i.e. Jan. 1st for Feb. issue).                                                               

 Editorial matter should be sent to: Aimee Devine, Editor 

ATFP, 2111 E. Luther Road, Janesville, WI 53545. Phone:         

608-758-1354 (spanishmoss72@sbcglobal.net).                                  

 Advertising material and payment should be sent to Dave 

Carney, Advertising Manager, ATFP, P.O. Box 55, Kimberly, WI 

54136-0055. Phone: 920-687-9077  (dcarney1@new.rr.com).  

For a complete list of advertising rates and policies (display, classi-

fied, and listings), request a copy from the advertising manager.  

CLUBS ARE TRUMP 

E 
njoying your hobby boils down to one 
element -- participation. Think about 
it: Don’t you feel happiest – most sat-

isfied – while you are actively searching for 

that elusive item for your collection or (even 
better) mounting a stamp in a vacant space in 
an album or adding a cover to your collection?
 But most collectors can’t shop or even 
work on their collections every day of the 
year. So you need to find other forms of par-
ticipation – reading this newsletter or other 
philatelic literature, attending club meetings 

and taking part in club activities. Participation 
keeps you active, involved, and interested.
 The same can be said of stamp clubs.       
To be truly viable, clubs must participate –    
in Wisconsin Federation of Stamp Clubs    
activities like offering nominees for the      
Philatelic Hall of Fame, or in community   
affairs. Chances are, people who organize 

events in your area would appreciate your 
club’s participation. (There’s that word again!) 
 Even the most modest involvement might 
warrant your putting up a sign or a display 
relating to your hobby that might attract other 
stamp collectors to your club. (I’m always 
disappointed when talking to a visitor at the 
WFSC table at a show or at a first-day cere-

mony to find that he or she doesn’t know 
there’s a club of hobbyists in the same area.     
I want that collector, regardless of his level    
of sophistication, to participate and learn   
more, and have more fun.)                                    
 The Green Bay Philatelic Society partici-
pated in a community “Einstein Project” for 

youth last winter, and about 200-300 people 
stopped at the club’s table. When parents com-
mented that they had collected in the past, club 
members urged them to take the hobby up 

again. One former collector donated his old 
collection to the club for use with beginning 
stamp collectors.      
 Spreading the word about your club can 
encourage members to participate and can 
attract new members who, in turn, might make 
your club more active and let everyone have 

more fun. 

*   *   *    Program  Ideas   *   *   * 

 A club member of the American Topical 
Association Chapter 5, in the Milwaukee area 
gave a presentation on the Milwaukee Circus 
Parade covers with illustrations and other ma-
terial related to the parade.      

 ATA Chapter 5 programs often tie into 
seasons or holidays. For Valentine’s Day in 
February, a three-part show-and-tell suggested 
homemade valentines created with stamps, 
philatelic items from members’ collections 
that were red, and items that featured a pair    
of some kind, like Mickey and Minnie Mouse.
 A member of the Northwoods Philatelic 
Society, Iron Mountain, Mich., shared some 

Lebanese stamps with interesting overprints.
 A “Mystery Peephole” provided a pro-
gram at a meeting of the Milwaukee Philatelic 
Society. Members were challenged to identify 
stamps from the 1940s that were mostly    
hidden except for small portions visible 

through a hole. 

 A Badger Stamp Club, Madison, member 
presented a program titled “What George Am 
I?” The member-interaction game featured 
methods of identification of the 1908-21 U.S. 

Washington Head stamps. (The program is 
available on the WFSC website, 

www.wfscstamps.org.)  

 

Information for Clubs Are Trump is gathered 
from club newsletters. Please send them to 
Maurice D. Wozniak, 1010 Berlin St., 
Waupaca, WI 54981. Other information for 

this column may be emailed to 

mwoz@live.com. 

By Maurice D. Wozniak, NE Region VP 

CALL FOR MATERIALS 
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By Gregg Greenwald 

Uncut Press Sheet Imperforate Stamps Available 

S 
ince the Legends of the West issue of 1994, 
the United States Postal Service (USPS) has 
been selling uncut press sheets for selected 

United States stamps through the Philatelic Ful-

fillment Center located in Kansas City. Generally 
speaking, a press sheet  represents one rotation of 
the plate used to print stamps. The press sheets are 
cut into individual panes that are sold at post of-
fices. Individual press sheets usually  contain 
between three and ten panes of stamps depending 
upon the plate layout.      
 Beginning in July 2012, with the issuance of 

the Baseball All-Stars commemorative stamps, the 
USPS began issuing press sheets of stamps having 
the die cuts omitted. Philatelic nomenclature  
labels such issues as imperforate.    
 The editors of the Scott Specialized Catalogue 
of United States Stamps & Covers are not giving 
the imperforate issues separate catalog numbers.  
Instead, they are noting the availability of the 

variety as a footnote following the stamp listing.  
Their reasoning is that the issues meet Item 6 of 
Scott’s catalog listing policy detailing items that 

will not be listed. Item 6 states in part:     
 

“[Items not listed will include] Intentional vari-

eties, such as imperforate stamps that look like 

their perforated counterparts and are issued in 

very small quantities.  …All of these kinds of 

items are usually controlled issues and/or are 

intended for speculation. These items normally 

will be included in footnotes.” 
  

 Ultimately, collector demand may be influ-
enced more by whether spaces for the imperforate 
issues are included in the 2012 album supplements 
due out later this year. If they are included, collec-
tors are likely to add these issues to their collec-
tions in order to fill the spaces in spite of the Scott 
catalog listing policy. Topical collectors are likely 
to want those issues regardless if they fit their 

collecting interests.       
 The Central Wisconsin Stamp Club, of which 
I am a member, has been purchasing the uncut 
press sheets of imperforate stamps for their mem-
bers who are interested in adding them to their 
collections. After club members have made their 
purchases, we have found that we still have inven-
tory left over on many of the issues. We would 

like to offer these to Wisconsin Federation of 
Stamp Clubs members. In simple terms, the gen-
eral price is face value plus 10 percent along with 
the cost of shipping the stamps to you. Quantities 
are limited and are available on a first-come, first- 
served basis. If you or your club are interested      
in taking advantage of this unique opportunity, 
please contact me via email at                          

bluebird@tznet.com or in the evening               
(6:15 to 10 p.m.) by phone at 715-384-4527 to 

check availability.  

STAMP COLLECTORS’  SHOW PLANNED                     

 Central Wisconsin Philatelic Exhibition 2013 (CENWISPEX ’13) will be held at the Holiday 

Inn Hotel and Convention Center, 1001 Amber Ave., Stevens Point, from 10 a.m. to 5 p.m. Oct. 

19. The free show for stamp collectors will feature seven retail dealers of collectible stamps and 

hobby supplies and exhibits prepared by members of the Central Wisconsin Stamp Club in Stevens 

Point. Illustrated souvenir envelopes commemorating Wisconsin troops’ participation in the Battle 

of Gettysburg in the War Between the States will be for sale at the show or by mail from J.D. Man-

ville, P.O. Box 845, Stevens Point, WI 54482. The show covers are $2 either at the show or by 

mail. If ordering by mail, a self-addressed No. 10 envelope with 46₵ postage is required. Each 

cover will be franked with an unusual imperforate example of a Gettysburg stamp from the Civil 

War sesquicentennial press sheets. The souvenir envelopes will feature an illustration of the Wis-

consin Gettysburg monument, and the cancel is based on the top of the monument, showing the 

units of the Iron Brigade. More information can be found on the Show Calendar, page 9. 

mailto:bluebird@tznet.com
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FEATURE ARTICLE 

Happy 50th, Mr. ZIP! 

E 
very business strives to focus on the 
bottom line – to be successful. Some-
times they may market successfully      

or unsuccessfully to 

accomplish that goal.      
This is nowhere else 
more evident than in our 
very own Postal Service. 
Throughout the years, 
the Postal Service has 
marketed countless 
amounts of campaigns 

from advertisements      
to simply mailing a let-
ter. One significant cam-
paign was the introduc-
tion of the ZIP code.  

This year, 2013, marks 50 years since the pre-
sent-day ZIP code and the iconic Mr. ZIP 
(Figure 1) were introduced.                  

 A ZIP code is simply a five-digit number 
that is included after the city and state. It      
identifies each postal delivery area in the    
country. As an abbreviation, it stands for  
“Zone Improvement Plan,” which is the same 
name of the campaign the postal service, then 
the  Post Office Department (P.O.D.), launched.
 Interestingly, the origin of the ZIP code is 

not exactly new. Zoning was a common means 
to sort mail during World War II. The P.O.D. 
faced a significant increase in mail during this 
time. As one can imagine, care packages, and 
war mail was commonplace. According to     
the National Postal Museum, there was as an 
increase from 28 million pieces of mail to 
roughly 33 million pieces of mail between   
1940 and 1943. Faced with the daunting task    

of delivering all this mail, the P.O.D. intro-
duced the Post Delivery Zone System (Figure 
2). Its goal was to improve the accuracy and 
efficiency of delivering the mail. Portions of  
the country were divided into zones and given 
one- to two-digit codes. Easy to remember,   
they were written as part of the mailing address 
right after the city name.                  

 Like many initiatives and programs, this 
system eventually became outdated and      

ineffective in a postwar 
America. The system 
could not handle the 
rapid growth of the 

baby-boomer genera-
tion, the rise of subur-
bia, nor the increasing 
amount of mail. The 
P.O.D. ultimately     
concluded it was time    
to come up with another 
means of organizing     

and sorting the mail.             
 To make the changes fun and memorable, 
the iconic character of Mr. ZIP was introduced 
on July 1st, 1963, and he became the spokes-
man for the ZIP code system. Mr. ZIP was    
first found on the selvage of stamps with the  

5₵ 1964 Sam Houston issue (U.S. Scott 1242). 

He continued to appear on the selvage of 
stamps until his retirement in 1983. Mr. ZIP 
could be found in several different positions 
including running, holding a letter, or gesturing 

towards the stamp design (Figure 3).     
  Mr. ZIP’s origins date back to the 1950s 
when he was designed by Harold Wilcox, and 
was previously and coincidentally used for a 
similar purpose. Originally, AT&T tried to use 
Mr. ZIP, or as they called him “Mr. P.O. Zone,” 
to help the public remember codes for phone 
numbers but was unsuccessful. With a warning 

and a good luck, “Mr. P.O. Zone” was handed 
over to the P.O.D. and renamed “Mr. ZIP.”  
They believed that adding a personality to Mr. 
ZIP would be a key asset in successfully getting 
the word out about ZIP codes.      
 The P.O.D. handed the role of marketing 
Mr. ZIP to their public information office. A 
four-point plan was introduced to bring Mr.  

ZIP to the public. The plan included the intro-
duction of Mr. ZIP, a national introduction of 
the ZIP code, locali-
zation of promotion, 
and a sustained 
media follow-up. 
As part of the intro-
duction process, 
thousands of “press 

kits” were sent to 
local post offices 
nationwide, just to 
promote the new 
program. These kits 
contained signs, 
posters, buttons, and 
rubber stamps (Figure 4).     

 Eventually, the nation was home to a     
barrage of Mr. ZIP gear which could be found 
almost everywhere. Mr. ZIP could be seen on 
cutout figures, on mail delivery vehicles,    
newspapers, magazines, radio, public service 

announcements, jewelry, toys, and 
through other ordinary consumer 
products (Figures 5 and 6). The 
P.O.D. believed that catering these 

products to the younger genera-
tions would help because they 
would carry on the program’s initi-
atives, and would help persuade 
others to use ZIP codes.     
 Interestingly, there were some 
unusual measures that some under-
took to promote Mr. ZIP. For in-

stance, Wheaton, Ill., hosted a float 
cutout of Mr. ZIP in their July 4th parade. Mr. 

ZIP could also be 
found at community 
events such as boat 
races or county 
fairs. Another     
example was the 

creation of “Miss 
ZIPs”  that were 
crowned at post 
office banquets and 
dances. While ex-
treme, these 

measures were exactly the kind of publicity    
the P.O.D. wanted.      

 While younger generations found Mr. ZIP 
to be a fun and vivacious part of their lives,  
older generations and postal workers viewed 
Mr. ZIP negatively. Postal workers, especially 
those on the front lines, took offense. They saw 
ZIP codes as a challenge to their jobs and as an 
extra chore to their daily duties. A disgruntled 
workforce became fearful over their jobs, be-
lieving Mr. ZIP would take over the job duties 

as mail sorting would become industrialized. In 
fact, an employee from Kentucky wrote in the 
September 1965, issue of Postal Record and 
was quoted as saying “If the money and effort 
wasted on the ZIP program was widely used to 
restore curtailed service, both first class and 
parcel post, we would be much better off.”     
 The American public also viewed Mr. ZIP 

as a slap in the face. At this point in history, 
Americans were already 
struggling to accept the use 
of area codes in phone 
numbers. They were an-
noyed that they had to 
memorize all these new 
numbers, and viewed   

more numbers as some-
thing that made life more 
complex. In response, the 
P.O.D. offered directories 
(Figure 7) and assistance, 
but the public failed to 

By Alex Gill 

Figure 1. Mr. ZIP 

Figure 2.  A flyer promoting the use of Postal 

Delivery Zone Numbers (Photo from 

www.postalmuseum.si.edu) 

Figure 3. Mr. ZIP 

running and holding   

a letter 

Figure 4. A Mr. ZIP       

button 

Figure 5. 

A Mr. ZIP 

pin 

Figure 6. A Mr. ZIP 

lunchbox and thermos 

Figure 7. A Postal 

ZIP Code Directory 

from San Francisco 
(Continued on page  5)        
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make an effort. They still didn’t understand 

how the system worked and doubted whether    
it would speed up mail delivery. Some mem-
bers of the public thought the creation of the 
ZIP code was un-American. It is important      
to note, that anti-communism was still very 
strong at this time. These citizens thought Mr. 
ZIP was a conspiracy or plot to undermine 
American culture.                          

 Eventually 
Mr. ZIP caught on 
and the use of the 
ZIP code became 
commonplace 
(Figure 8). As 
more people com-
plied, the Postal 

Service slowly 
phased out Mr. 
ZIP throughout 
the 1970s.   
 In 1983, on the 20th anniversary of Mr. 
ZIP’s introduction, he was officially retired. He 
was replaced by the ZIP + 4 zoning system 
which is used today. The extra four digits sort 

mail further to a specific carrier route and 
block. The majority of mailers today stick to 
the five digits, while large-volume mailers use 

the additional digits. The introduction of ZIP 
codes was influential as they are used today to 
gather statistics or draw demographics. Even 
stating ZIP codes in checkout lines help compa-

nies better cater to customer demand.        
 In philately, Mr. ZIP’s presence created 
another means to collect stamps. Mr. ZIP can 
be found on the selvage of stamp margins 
(Figure 9), which creates an interesting way to 
collect stamps (Figure 10), and the different 
combinations of positions. Another trend was 
created in 1972 when The Zippy Collectors 

Club was founded. Members collected stamps 
with Mr. ZIP margins and other Mr. ZIP      
paraphernalia.                       

 Mr. ZIP was brought out of retirement ear-
lier this year to commemorate his 50th anniver-
sary. Like before, the Postal Service placed him 

on the selvage of stamps. He can be found 
again on the selvage of the $19.95 Grand Cen-
tral Terminal Express Mail stamp and the $5.60 

Arlington 
Green Bridge 
Priority Mail 
Stamp. Even to 

this day, Mr. 
ZIP still re-
mains popular 
with collectors 
and those just 
starting.   
 As one can 
see, the postal 

service, then    
the P.O.D, was 
successful in 
introducing the 
ZIP code. 
While we may 
take some busi-
nesses’ initiatives as a hindrance, they are really 

something that has been designed to improve 
the customer’s experience. This is especially 
true in the Postal Service’s goals to make mail 

delivery faster.  

Figure 10. A collection of                

Mr. ZIPs 

FEATURE ARTICLE (Cont’d.) 

Alex Gill is a member of the Kettle Moraine Coin 

and Stamp Club. He is a graduate of the Young 

Philatelic Leaders Fellowship and worked on the 

research/author track. He is currently a college 

sophomore. 

Figure 8. A poster em-

phasizing the importance 

of using a ZIP code Figure 9. An example of Mr. ZIP appear-

ing in the selvage 

(Continued from page  4)                            

Mr. ZIP, ZIP, ZIP 

J 
uly 1, 2013, marked the 50th anniversary of Mr. ZIP. Since the 

only stamp that features Mr. ZIP is from an Automated Postal 

Center (Figure 1), it would be rather challenging to have a col-

lection of just this stamp. However, there are some fun alternatives to 

making your own ZIP collection. Be-

sides collecting Mr. ZIP on the sel-

vage of stamps, how about looking for 

him on covers? There are several 

ways to do this.       

 One way is to look for “ZIP 

Meets Date” covers (Figure 2). Some 

towns or cities have designed special 

cancels when their ZIP code is the same  

as a specific date. For example, on       

May 31, 1988 (5-31-88), Waukesha made a special cover commemo-

rating their ZIP code, 53188. For a majority of cities, though, this will 

never happen. For others, it only occurs every 100 years. These covers 

are a little challenging to find, but it can be very rewarding when you 

stumble across one.                                 

 Another way to collect ZIP covers is to find him attached to a 

stamp in the selvage on a cover (Figure 3). It doesn’t matter what the 

cachet is commemorating, it’s the selvage that’s important! These are 

much easier to find than the previously mentioned covers.    

 Sometimes, Mr. ZIP makes an appearance on the left side of the 

cover as the cachet. When the ZIP Code stamp (Scott 1511) came out 

in 1974, many covers featured Mr. ZIP. He can also be found on other 

covers as well (Figure 4).          

 Collecting Mr. ZIP on covers makes a nice, cheap, “on-the-side” 

collection. Next time you sort through material, set aside any ZIP 

items you come across and before you know it, you’ll have a great 

collection.  

  

COVER CONCEPTS 

Figure 1. An APC stamp 

featuring Mr. ZIP 

Figure 2. “ZIP Meets 

Date” covers. The bot-

tom one is from 

Waukesha (5-31-88) 

Figure 3. Mr. ZIP on   

the selvage of a 1967 

space walk cover 

Figure 4. This cover 

is a double deal – Mr. 

ZIP is the cachet and 

if you look closely, 

his head is on the 

selvage of the stamp 
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YES– Youth Exploring Stamps 

I 
n the heyday of stamp collecting, roughly 
1930s - 1950s, there was a president in   
the White House that collected stamps   

and there were radio pro-

grams about stamp collect-
ing. One of those programs 
was a nationwide show    
that featured Ivory Soap’s 
Captain Tim (Figure 1).                
 In the mid-1930s, a 
radio show by Australian 
army officer, Capt. Tim 

Healey, offered the 
young and old alike fasci-
nating stories and stamp 

adventures in a 15-minute format that aired 
three times a week. The program was spon-
sored by Proctor and Gamble and was called 
the “Ivory Stamp Club of the Air.” Listeners 
were offered stamp packets for 10 cents and 

two Ivory Soap wrappers.     
 By sending in the wrappers, one could 
become a member of Captain Tim’s Ivory 
Stamp Club. Almost a million people wrote 
asking for the stamp album and over 2.5 
million people had joined the stamp club      
by 1936.         
 The brainchild behind this radio program 

was Henry Ellis Harris, a member of the 
American Philatelic Society and the founder 
of H.E. Harris & Co. It was the Ivory Stamp 
Club that helped propel H.E. Harris into the 
nation’s largest stamp company. They dis-

tributed over 400 million stamps through the 
radio program. Many of these young stamp 
collectors eventually became Harris        
customers.         

 The Captain Tim albums (Figure 2) and 
other memorabilia are sought after by philat-
elists but do not have any great value, being 
more of a curiosity. These albums turn up   

in estate sales and auctions.  

Captain Tim and the Ivory Stamp Club 
By MaryAnn Bowman 

Dear Stamp Club Member: 

 Here is your new Ivory Soap Stamp Club album and your first   
set of stamps. I hope you will enjoy sorting them, studying them,    
and pasting them into your book.          
 Study these stamps carefully. There is a real story behind 
every one. I will tell you about the adventures I’ve had in the 
countries these stamps come from at the meetings of the Ivory 

Soap Stamp Club every Tuesday, Thursday, and Saturday over 
WJZ, New York, at 6:30 p.m. My work on the British Intelligence Force, or secret service, 
took me all over the world, and gives me lots of exciting things to tell you about.   
 My life in the army taught me the importance of cleanliness, too. Keeping healthy is one 
of the first duties of a good soldier. And keeping clean is a sure way to keep healthy. An Ivory 
bath every day is needed by everybody — by boys and girls and people in civilian life, as well 
as soldiers. There’s nothing like Ivory Soap for bathing and for hands and face.    
  Listen to the Ivory Soap Stamp Club broadcasts! I’ll tell you how you can get more  

of these splendid stamps absolutely free. 

              Your friend, 

              Captain Tim 

Figure 1. Captain    

Tim 

A Letter of Welcome from Captain Tim 

Figure 2. Sev-

eral versions 

of the Ivory 

Stamp Club’s 

albums 

W 
e are all familiar with commemora-

tive stamps and the fact that just 
about anything, it seems, can be 

subject to commemoration on a stamp. Given 
that the USPS regularly issues more than 100 
new stamps each year, it is difficult to compre-
hend the brouhaha over the “glut” of 30 new 

commemorative issues in 
1948, including the now-

infamous stamp celebrating 
the centennial of the Ameri-
can Poultry Industry (Figure 
1). I had reason to recall the 
“chicken stamp” kerfuffle 
while going through the dol-

lar cover boxes at Stampshow in Milwaukee this 
past August. There,  I saw a number of com-

memorative covers produced by various stamp 
clubs and other organizations, especially during 
the 1930s. The two covers reproduced here, 

however, really stood out among the “what 
were they thinking” crowd.    

 The first cover (Figure 2) commemorates 
the admission of Iowa as a state on December 
28, 1846. That, no doubt, is a worthy subject, 
but why would someone deem it appropriate  
or necessary to celebrate the 87th Anniversary 
of that achievement? Who knows?  
 The second cover (Figure 3), however,      
is my nominee for Silliest Commemorative Cov-

er. Millard Fillmore was the 13th president of 
the United States and perennially ranks among 
the worst of U.S. presidents. Still, perhaps it 
may be appropriate to commemorate the office 
if not the man. Yet, this cover commemorates 
neither Fillmore’s birth in 1800, nor his rise to 
the presidency upon the death of President Zach-
ary Taylor in 1850. Rather, it commemorates the 

62nd anniversary of Fillmore’s death on March 
8, 1874. There is the connection to Buffalo, 
where Fillmore lived and practiced law for much 

of his 

life, 
but 
why 
would the 62nd anniversary of his death be 
worth commemorating? Again, who knows?      
 I challenge anyone to come up with a      
sillier commemorative cover than either of 
these. If you think you have found one, send   

me a scan and I will write it up for a future arti-
cle.  henak8010@sbcglobal.net or P.O. Box 

170832, Milwaukee, WI  53217 

Figure 1. 1948 3₵    

Poultry Industry,    

Scott 968 

Figure 2. 

Iowa  

cover 

Figure 3. 

Fillmore  

cover 

Silliest Commemorative Covers 
By Robert Henak 
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N ominations are now being accepted for the 2014 Wisconsin Philatelic Hall of Fame, 

which recognizes prominent Wisconsin philatelists for their contributions to the hobby.     
The deadline for nominations is December 31, 2013. Qualifications required of nominees are: 
(1) contributions of  a purely local club nature shall not be the sole reason for selection to the 
Hall of Fame; and (2) a  deceased philatelist may not be nominated or considered for selec-
tion until three years after his/her death.                                    
 Send your nomination(s) together with a statement identifying the nominee, a short      
philatelic biography, and the reasons why that person should be selected for the Wisconsin 
Philatelic Hall of Fame to Robert J. Mather, Chrmn., Hall of Fame Committee, S56 W29562 

Roanoke Dr., Waukesha, WI 53189 or burrobob@wi.rr.com. Only WFSC member clubs may 
submit nominations, and each nomination must be seconded by two other member clubs. The 
nominating club is responsible for making arrangements with the seconding clubs to provide 
those seconds. The nomination and seconds should be sent to the chairman of the Hall            

of Fame Committee in one mailing. 

ANNOUNCEMENT:ANNOUNCEMENT:ANNOUNCEMENT:   

October 19, 2013 

Holiday Inn  

1001 Amber Ave. 

Stevens Point, WI 

jadeco@charter.net 

will be selling the first 

items from an  

exceptional $100,000  

accumulation at  

CENWISPEX ’13 

JADECO  

Stamp & Hobby  

Call for Hall of Fame  

Nominations 

ABCs of  Wisconsin 
Booklet 

To order,  

send $2 per copy to:                           

Aimée Devine 

2111 E. Luther Rd. 

Janesville, WI 53545             

Postage 
Here’s to the memory of Willoughby Smudge! 
The quick-licking, lip lapping, stamp-collecting king, 
Who favored the flavor of mucilage much, 
And found the collecting of stamps quite addicting! 
  
It started quite innocently in his youth, 
When Willoughby was but a pup, 
With a trading stamp book to be filled page by page, 
By licking and sticking it up. 
  
He got in his licks with a shlurp and a schlep, 
And he stamped much faster than most, 
Till his quick-licking, lip-lapping, stamp-sticking routine 

Was famous from coast to coast. 
  
His powers and prowess grew wonderfully keen, 
And loudly his praises were sung! 
Statues were raised and streets were renamed 

In praise of “Old Flypaper-Tongue.” 
  
But alas to the roof of his mouth his tongue stuck, 
And he came to a full glottal stop. 
“Mi tum i tuck!” he said quite surprised, 
With his heart going flippity-flop. 
  
“How will he speak?”  “And how will he eat?” 

“By gum, I fear he’s had it!” 

And that’s how old Willboughy ended his days.. 
The late great philatelist addict. 
  
Well, they packaged him up in his Sunday best. 
Had a coffin especially made! 
Then they sent him to heaven with this request: 
“Please handle with care.  Postage paid.” 

Poem found on the back of a puzzle box copyright 1973 Springbok Editions, a Division of Hallmark Cards.  
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Think Christmas/Holiday  

Ads Now! 

TOPIC CORNER 

Collecting Stamps on Stamps 
By Sharon Whitney 

I 
t began with noticing older stamps being 
printed as part of newer issues. Stamp 
catalogs offered packets of stamps on 

stamps at reasonable costs so I ordered. In       

no time at all I had a new topic to collect! 
Sound familiar? Studying the stamps and    
putting them in an album was interesting,      

but I soon realized   
some research could add 
to my collection. 
 The American Topi-
cal Association  has 

available a handbook, 
Stamps on Stamps, list-
ing thousands of exam-
ples from countries 
worldwide. From it, I 
learned that stamps on 
stamps are grouped into 
three  categories labeled 

“A,” “B,” and “U.”          
  Type “A” stamps 
are those just reproduced 

on the newer issue in an easy- to- identify 
form. They are really a stamp on another stamp 
(Figure 1).  
 Type “B” 
stamps take 

the original 
stamp design 
and modify it 
when printing 
on the new 
issue (Figure 
2). Only part 

of the original 
image may      
be used, or      
the denomina-

tion or country 
of issue might 
be changed.  
The type “B” 
stamp becomes 
part of the de-
sign of the new stamp. Type “B” stamps 
can be more difficult to identify than the 

original stamp.        
 The type “U” stamps (Figure 3) are 
not identifiable as any specific stamp. 
They may be stamp shapes pictured on an 
envelope or album page, often missing 
details or too small to see any details.   
 Why do many countries put older 
stamp images on their newer issues 

(Figure 4)?  There are many reasons.  
Anniversaries of births or deaths of hon-
ored people, a country's independence 
date, historic military battles, early stamp 
issues, and athletic victories are just some 
of the reasons found on lists of stamps on 
stamps. Some countries seem to issue 
stamps on stamps with special appeal to U.S. 

stamp collectors.       
 If collecting stamps on stamps interests 
you, another good source of information is    
the Stamps on Stamp Centenary Unit of the 
American Topical Association. Their website  
is www.stampsonstamps.org. Members receive 
the publication SOS Signal three times per 

year. The website lists new stamps on stamps 
issues for updating checklists.      
 My collection of stamps on stamps num-
bers only in the hundreds which is very small 

compared to the thousands being issued each 
year. I appreciate my collection more since I 
have additional information, but looking at 

those pretty stamps is still the most fun!  

Figure 1. An example 

of a Type “A” stamp 

Figure 2. An example of a Type 

“B” stamp from Australia 

Figure 3. A Type “U” stamp 

from France 

Figure 4. The Gambia issued a sheet of rare and famous 

postage stamps 

Sharon Whitney is a member of the Badger 

Stamp Club and is their coordinator for 

youth/beginning adult collectors. She collects 

several topicals including frogs, rainbows, U.S. 

presidents, Love and Christmas stamps. Her 

main collecting interests are mint U.S. and 

mint/used Irish. 

    Stamp Collecting 
 

   Made Magic 
 

Free Event 
 

Learn the Basics of the Hobby 
 

October 9, 2013 
6:30 PM 

 

Mayfair Shopping Mall 
Garden Suites East 

Basement Community Rm G110 
 

Sponsored by ATA #5 
 

Learn the basics of the hobby: how to remove stamps from     
paper, hinge and mount stamps, use a catalog, measure perfora-

tions, detect watermarks, and other collecting skills.               
Adults and children welcome.  Open to the public. 

 

October is National Stamp Collecting Month 

 

To have your club’s name added to the 
WFSC Christmas greetings page, send 

$10 for your listing to:  
 

Dave Carney, Ad Manager,  

P.O. Box 55, Kimberly, WI  54136 
 

Deadline: November 10, 2012 

http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=aB2RHw2g47EWEM&tbnid=FwWGTaLteptIPM:&ved=0CAgQjRwwAA&url=http%3A%2F%2Fthegraphicsfairy.com%2Fvintage-clip-art-holly-sprig%2F&ei=3XDnUfulMoTwyQGRiYGwBg&psig=AFQjCNGGdNru-YS-b5dhL9f-MLwVBilYDQ&
http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=aB2RHw2g47EWEM&tbnid=FwWGTaLteptIPM:&ved=0CAgQjRwwAA&url=http%3A%2F%2Fthegraphicsfairy.com%2Fvintage-clip-art-holly-sprig%2F&ei=3XDnUfulMoTwyQGRiYGwBg&psig=AFQjCNGGdNru-YS-b5dhL9f-MLwVBilYDQ&
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List your show, bourse, auction or other event here! 

Contact Karen Weigt, 4814 Rose Ct., Middleton, WI 53562.   

Phone: 608-836-1509 (kweigt@tds.net) 

 

 

 

 

WFSC Show Schedule 

WFSC CLUB SHOWS 

OTHER MAJOR SHOWS  

YOUR  

Business Card  

Could Be Here! 

October 12 

MONROE STAMP &             

POSTCARD SHOW 

Monroe Stamp & Postcard Club         

Monroe Moose Lodge (behind Farm 

& Fleet), 639 3rd Ave.                  

Monroe, WI                                                 

9 a.m. - 2:30 p.m. 

Contact: Randy Riese                       

725-15th Ave.                                   

Monroe, WI 53566                           

608-558-6430                         

rdriese@tds.net 

October 19 

CENWISPEX ’13 

Central Wisconsin Stamp Club         

Holiday Inn Stevens Point            

1001 Amber Ave.                                

Stevens Point, WI                                                 

10 a.m. - 4 p.m. 

Contact: J.D. Manville                       

715-341-5555                         

jadeco@charter.net 

October 19 

SHEBOYGAN STAMP & COIN SHOW 

Sheboygan Stamp Club              

Municipal Building, 375 Buffalo St. 

Sheboygan Falls, WI                                                 

9 a.m. - 3:30 p.m. 

Contact: Roger Oswald                

2514 Sheridan Pl.                         

Manitowoc, WI 54220                     

920-682-6793                             

rhopostalhistory@att.net 

October 26-27 

TOSAPEX ’13 

Wauwatosa Philatelic Society          

St. Aloysius Gonzaga Hall                  

1435 So. 92nd St.                                

West Allis, WI                                   

Sat. 10 a.m. - 5 p.m.                      

Sun. 10 a.m. - 3 p.m. 

Contact: Carol Schutta                 

6814 Southview Cir.                         

West Bend, WI 53090                             

262-388-1453                             

harryncarolschutta@gmail.com 

www.Milwaukeephilatelic.org 

November 9 

OSHKOSH STAMP BOURSE 

Oshkosh Philatelic Society              

Elk’s Club                                             

175 W. Fernau Ave.                      

Oshkosh, WI                                     

10 a.m. - 4 p.m.                  

Contact: Dave Carney                  

920-687-9077                    

dcarney1@new.rr.com 

October 5 - 6 

MSDA FALL STAMP SHOW 

NORTH                                      

Midwest Stamp Dealers Assoc.   

Comfort Inn (formerly Wingate)     

600 Milwaukee Ave.                     

Prospect Heights, IL 

October 18 - 19 

METROPEX ’13                      

Maplewood Stamp Club                

Roseville Ice Arena                         

2660 Civic Center Dr.                  

Roseville, MN 

November 9 

TRI-STATE STAMP EXPO 2013 

Tri-State Stamp Club                     

Hills and Dales Community Center 

3505 Stoneman Rd.                     

Dubuque, IA  

November 22 - 24 

CHICAGOPEX ’13                       

Chicago Philatelic Society           

Westin Chicago Northwest Hotel       

400 Park Blvd.                             

Itasca, IL  

November 29-30 

SUPEX ’13                                  

Operating Engineers Hall            

LaGrange Rd. & Joliet Rd.         

Countryside, IL  

December 7-8 

FROSTYPEX ’13                                  

St. Aloysius Gonzaga Hall             

1435 So. 92nd St.                          

West Allis, WI 

December 14 -15 

MSDA WINTER STAMP SHOW                                               

Midwest Stamp Dealers              

Lindner Conference Center            

610 E. Butterfield Rd.                    

Lombard, IL                 

 

Share your interests       

with fellow                    

Wisconsin collectors. 

Write about a favorite item 

for the next ATFP! 

Please use stamps 

on all your mail! 

Read ATFP  

online- 

it’s in color 

& 

posted by the 1st of 
the month. 

(Some dates and details may be subject to change, and there will likely be additional listings.) 

 
11/13 

9/14 

MEMBERS ONLY FREE CLASSIFIED AD 
Maximum free ad 25 words twice a year. Must be WFSC member club, member-

at-large (MAL), or individual belonging to a WFSC member club. Include club 

name, MAL status, or name of club in which you hold membership: not included in 

25-word count. Deadline 1st of month preceding month of issue. Send to:        

Aimee Devine, Editor, ATFP, 2111 E. Luther Rd., Janesville, WI 53545,          

spanishmoss72@sbcglobal.net   

     

     

     

     

     

Free Ad Eligibility (Club/MAL/Membership: __________________________ 

__________________________________________________________ 
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TOSAPEX 2013 

  POSTAGE STAMP SHOW 

SATURDAY, OCTOBER 26, 2013– 10:00 a.m. to 5:00 p.m. 

SUNDAY, OCTOBER 27, 2013– 10:00 a.m. to 3:00 p.m. 

GONZAGA HALL 

1435 S. 92ND STREET 

WEST ALLIS, WI 

 

We have what you are looking for to use in your hobby of collecting 

stamps.  We even have a table for beginners– young and old.  Dough-

nuts and coffee, too  Plus, we have a lot of good conversation.  We 

have 13+ dealers who will buy what you have and sell you what you 

don’t have.  Come and join us!! 

 

Wauwatosa Philatelic Society, Inc. 

Join our club.  We have an evening at the Wauwatosa Library reach-

ing out to kids in the spring and a holiday dinner in December.  Our 

meetings are lively and animated.  They’re also very interesting and 

informative.  Dues are $10 per year.  Sign up on application. 

Wauwatosa Philatelic Society, Inc. 

P.O. Box 13102 

Wauwatosa, WI 53213-0102 

Bourse information: Carol Schutta                                                             

6814 Southview Circle, West Bend, WI 53090 

(262) 388-1453: harryncarolschutta@gmail.com  

www. Milwaukeephilatelic.org 


